Saving your planet, your money & yourself.
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User Persona (UPDATED)
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User Journey Map (UPDATED)
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User Flow
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Priority guides

App section *1*
(most important)

App section *2*

App section *3*

App section *4*
App section *5*

App section *6*
(least important)

Home page

Shop page

Basket page

Login page

Reward page

Scanner page

The home page is designed to be the most
engaging including the four main functions of the
app making this the most important section of the
site.

The shop page is where customers go to browse

and purchase products. It is designed to make it

easy for customers to find what they are looking
for and make a purchase.

The basket page is where customers go to view
the items they have added to their cart. It is
important to make this page easy to navigate and
understand, as it can be a major factor in whether
or not customers complete their purchase.

The login page is less critical for first-time visitors
but within the Foodsy app if you create an
account you can accumulate points for discounts

While it is important to reward loyal customers,
this page is typically not as critical as the other
pages on the list.

The scanner page is where users go to scan
barcodes or QR codes to access additional
information




Intent frames

Added to basket
page

(1 a»

IMG  uysers caN VIEW
4 \HAT THEY ADDED
TO THEIR BASKET

CHOICE OF OTHER
OPTIONS SIMILAR TO
THE ONES ALREADY

SELECTED

THIS SECTIONS IS WHERE
USERS ARE GIVEN THE
OPTION TO DONATE

\_

BUTTON TO
CHECKOUT

A_J3

USERS CAN CHANGE
LOCATION OF WHERE
THEY ARE ORDERING TO

USERS CAN SELECT FORM
OF PAYMENT (PAYPAL,
KLARNA APPLE PAYETC..)

USERS CAN SEE HOW MANY
FOODSY POINTS THEY WILL
HAVE EARNT FROM THE SHOP

ORDER DETAILS CONTAINING
COST OF ORDER, DELIVERY
AND ANY ADDONS ARE
DISPLAYED HERE

@ .Y
SELECTED PAYMENT

J

¥*

\L METHOD J)

Checkout page



Wireframing
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Wireframing is a crucial step in the mobile app design process that can
SCORE help create a more effective and user-friendly app.
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Component investigation
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Layout

When creating a layout for Foodsy a useful tool | used was following Gestalt’s principles. In terms of designing the the app itself we
stuck to a friendly and sustainable colour palette where you can distinctly see every perusable button. We followed Gestalts principles
when designing the layout because our brains tend to organize visual information into patterns and groupings, which can be used to
create a visually appealing and easy-to-understand design. Users would easily understand everything they see on their screen whilst
being aesthetically pleasing. This is important so users stay engaged and reap the full benefits Foodsy has to offer.

Here are some ways that designers can use Gestalt principles to create a good-looking layout within their mobile app:

il
2.
3.
4.

By incorporating these Gestalt principles into our layouts, we created a visually appealing and user-friendly design that enhances the
user experience.

Proximity
Similarity
Closure
Continuity




User testing/Testing feedback

| conducted user testing on two people one person who is confident with technology and the other who is not.

The aim of this is to receive feedback that will help me achieve an easier user journey, whilst containing enough
information that the user requires about sustainability.

The user who is confident with technology found it
clear and easy to use whilst the the user who is not so
confident with technology said the same. So from the
information gathered | believe | have achieved a clear
and simple user journey that fulfils the needs of
someone who is short for time and wants to shop
sustainably.



Accessibility & usability

To maximise accessibility and usability it was important that
the colour scheme would work for everyone. One group that
this may affect more would be people who are colour blind. So
| put my colour palette into a colour blind checker software to
see if it had passed and it had. This means users that are colour
blind would have no difficulty using the app .

Maximizing accessibility and usability is important for a
mobile app because it increases inclusivity, user satisfaction,
compliance, and can provide a competitive advantage.




Updated figma link

Foodsy prototype
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https://www.figma.com/proto/RX99ABsg5KgfNIb4i1Yw4E/foodsy?node-id=1-2&starting-point-node-id=1%3A2

Explainer Video

Foodsy Explainer

> YouTube



https://www.youtube.com/watch?v=VBqXfQ931T8

